'Outside the Box is adding
advertising to list of services
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| ides to market your company?
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i er and CEQ of Ouizide the Box (0TH), &
| local foll-service event planning and pulb-
|l relations Grm. Walsh and her team in-
| tentionslly chose the slogan “When Figs
| Fly" fior her firm's new adverfising sevvice
' lzunch with the intention of driving home
! the point that with cnongh orestivity, en-
| ergy and expertise, anything is possible.
. This past week, Outside the Box really
| ﬁi—h#ﬂru&ﬂ[ﬂm:ﬁﬂ
in their signature Bme green and maple
| atfire, took a winged 20-pound pigiet (Cthe
| Nptorioos PLG") aroond 1o local media
putlets and cHents spreading smiles and
the good news that advertisng has oow
been added to the st of crestive services
the firm offrms.
"It's always been a dream of ours o -
| clode advertising,” says Walsh, who found-
ed the frm in 2002 *it's 2 nsiversl ff-foros,
and our chents were asking for ™
‘Welsh's original siratrgic plan mooded
the vizsion of 2 compeny that conld design
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- that the time had come 1o add the advertis-
| ing component, she add=
' United Apartment Group, 3 l'-u-ﬂl'
| client of OTB, recently cxpanded ther
relationship with Walshs firm by taking
| .advantage of the adverfsng services for
| owver 65 properties the Dallssbased frm
i oversces i four =iaies. Tim Sefties, CED
' of United Apartment Gromp, has high
| -praise for OTH.
| *The creativity and high eoogy obib
ited by the Outside the Box team is siag-
l gering. They are the most creative people
I have worked with ™ he says.
~ After leaving the San Antomio Spurs mar
krting team in 2002, Welsh crested Chutside
the Box snd has consistently “made pigs
| Iy for her chients since then. OTE's rov
. emme hes tripled over the fast three years
and Welsh credits her success to boilding
& great tram that i= always enthusiastcally
thinking “Outside the Box™




